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I. DM Centre Website (SEO, SEM, Microsite, Forum
seeding)
Il. Social Media:
A. SM Core (Facebook, Twitter)
B. SM Sharing (Youtube, Slideshare, Pinterest)
C. SM Networking (LinkedIn)
D. SM Publishing (Blogging)
E. SM Discussing: Viber, Zalo, Line

[ll. Mobile Marketing (SMS. Content Marketing. BM)
IV. Email Marketing

V. Digital Playing (Game, Virtual World)
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1.
Tao sao DM?

WE ARE SOCIAL’S COMPENDIUM OF GLOBAL DIGITAL STATISTICS
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)SHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATORS

Nguwoi dung  Account Sé lwong Mang XH trén
Internet Mang XH MOB MOB

SLJOLC)

URBANISATION: 31% PENETRATION: 44% PENETRATION: 31%  vs. POPULATION: 141% PENETRATION: 26%

We Are Soclal . Sources: Wikipe. ternetliveStats, intemetWorkdStats; Facebook, Tencent, Viontakte, Liveintemet; GSMA Intelligence wearesoclalsg + 369

)

JASED DATA: FIGURES REPRESENT USERS' OWN CLAIM

Thoi gian TB tré
ThoigianTB  ThoigianTB ThoigianTB oy

trén PC tréen MOB trenk;zmet bi (ctia ngwdi dung
o internet)

2ERS

We Are Soclal - Source: GlobalWebindex, Q4 201%. Based on a survey of internet users oged 16-64. wearesoclalsg + 361
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SHARE OF WEB SHARE OF WEB SHARE OF WEB SHARE OF WEB
PAGE VIEWS: PAGE VIEWS: PAGE VIEWS: PAGE VIEWS:
LAPTOPS & DESKTOPS MOBILE PHONES TABLETS OTHER DEVICES

YEAR-ON-YEAR:

We Are Soclal - Source unter, Q1 2015 wearesoclalsg + 363

TOTAL NUMBER ACTIVE SOCIA

OF ACTIVE SOCIAL A PERCENT
MEDIA ACCOUNTS THE TOTAL POPUL

Lk

We Are Soclal . Sources: Facebook Q1 2015; Tencent Q% 2014; VKontakte Q3 20 Livelnternet.ru Q Wikipedia for populat at wearesoclalsg + 364
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FACEBOOK

FACEBOOK
MESSENGER

GOOGLE+
SKYPE
VIBER

TWITTER
PINTEREST
LINKEDIN
INSTAGRAM

BADOO

We Are Soclal - s es = f the total national populat siny platfon t st th wearesoclalsg + 3656

PERCENTAGE OF MOBILE
MOBIL N CONNECTIONS THAT ARE
THAT ARE P BROADBAND (3G & 4G)

PPEER®

We Are Soclal - s A opulatior: 2 wearesoclalsg + 366




) ACTIVITY

PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE
POPULATION USING POPULATION WATCHING ~ POPULATION PLAYING POPULATION USING MOBILE  OF THE POPULATION
SOCIAL MEDIA APPS VIDEOS ON MOBILE GAMES ON MOBILE ~ LOCATION-BASED SEARCH USING MOBILE BANKING

)

We Are Soclal - Source: G e 2 ey of inter ged 16-64. Figures repr age of the totol p t wearesoclalsg + 367

) ACTIVITY

We Are Soclal - s G e 14 Figures re tal p t wearesoclalsg + 368
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MUC PO MUA SAM THUONG XUYEN

29%
27%
22% 22%
19%
17%) 17%|
16%
13%
10% 10%| 10%
9% 9%
8%
7%
6%
5%
4%
3% 3%
0% 0%
it hon 6 thang/lan 2-3thang/lan  MGithang/lan  2-3 gid/thang Mai tuan/lan 2-3 gio/tudn Méi ngay
dwdi19tudi  M20-29 tudi M 30-39 tudi
CAC TRANG WEB THO TRANG TRUC TUYEN
Lazada.vn 40%
| 64%
Muachung.vn
| 41%
Cungmua.com
| 43%
Nhommua.com
| 40%
Hotdeal.vn
| 43%
123mua.vn
Vatgia.com
Zalora.vn
Tiki.vn
Lamido.vn
. z. 2. 2.
B duwdi 19 tudi ®20-29 tudi  30-39 tudi
Sendo.vn
Amazon
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Ngan déng

Dudi 100

100-300

Mdrc do chi tiéu

38%

300-500

500-700

700-1000

Hon 1.000

= duei 19 tudi ®20-29 tudi  30-39 tudi

Chi tiéu phé bién nhat Ia trong khoang 100.000-500.000 dong

-

100.000-500.000 dbng la
khoang chi phi thong thwong
nhat danh cho méi 1an mua
sam thoi trang trwc tuyén

~
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(Nhﬂ’ng ngudi 30-39 tubi mua |
sam thdi trang trwc tuyén
thwdng xuyén hon véi 60%
sb6 ngwdi mua hang méi

\théng

100.000-
500.000
dong

hoCPng ngwdi 30-39 tudi mua sdm
trwc tuyén chi yéu bdi vi sy da
dang trong mau ma san pham
trong khi phan khuc nhitng ngu&i
10-19 tudi va 20-29 tudi lwa chon
mua sam trwc tuyén cha yéu vi gia
ré.
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4 )

Gia ca (75%) va chét
lwong (73%) la 2
nhan t6 dwoc quan
tdm nhiéu nhét khi
mua sam thoi trang
trwc tuyén.

Gia ca
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Social Media Landscape 2012
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Social Media Landscape 2013
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Social Media Landscape 2014
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Social Media Explained

@) swtagan.

Here is a vintage picture of a donut

I'm at the donut shop — again!

Hey! | am eating a donut

| like donuts
Youi =4 Hotmail
Click for the secret to stop

This is how you eat a donut
overeating donuts

Linked [}
| want to work at a donut shop

Funny donut eating videos
il Skype;

SOUNDCLOUD
Call me from the donut shop

The sounds of eating a Donut

Is it Donut or Doughnut?

flickr-

My donut photo collection

Pinterest

My donut recipe

Listening to ‘Donuts’

Google+
I’'m a Google employee
and | like Donuts

£

Saw the donut? It’s gone

"J) WIKIPEDIA

Who invented the donut?

N
Wethp

Join us for Donut Tuesdays!
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3.

Cac cong cu
Digital Marketing

N&i dung

Social Media:
A. SM Core (Facebook, Twitter)

B. SM Sharing (Youtube, Slideshare,
Pinterest)

C.SM Networking (LinkedIn)

D.SM Publishing (Blogging)
E. SM Discussing: Viber, Zalo, Line
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